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Billtrust's Generation Z
and Digital Payments Study

A look at how digital natives view digital payments

As new generations enter society, we attempt to analyze
them in order to understand how they will impact society
and shape the world to come. Each generation brings a
unique set of circumstances and attributes that enable
them to leave their indelible mark. Generation Z (Gen Z),
those born after 1995, is poised to be the largest and most

influential generation to date.

Based on a recent analysis by Pew Research Center, this
generation is expected to be the best-educated, most
diverse and most tech-savvy generation in America. So it's
no wonder that companies and entire industries are placing
an emphasis on decoding Gen Z in order to cater to them

and harness all they have to offer.

As digital natives with an uncanny ability to adopt and

adapt to the latest technologies, Gen Z has a very different

view on almost everything, from the way they consume
content to the way they shop. This digital lifestyle carries
over to payments; where money is held in digital wallets

and sent instantly across borders.

As the B2B payments space plays catch up to its digital B2C
counterpart, Gen Z's entrance in the workforce -- including
in accounts payable and receivable roles --will ultimately
play a significant role in shaping the future of how
businesses pay each other and their employees. With this
and other factors, including the continued consumerization
of IT and the massive check volumes that exist in the B2B
payments space as a backdrop, we wanted to get

an understanding of how these “Post-Millenials” will
impact the space. To do so, we commissioned the Billtrust
Generation Z and Digital Payments Survey, a study

administered to 750 Gen Z respondents aged 18-23.


http://www.pewsocialtrends.org/2019/01/17/generation-z-looks-a-lot-like-millennials-on-key-social-and-political-issues/

Digital Payments are the new norm for

digital natives

When it comes to paying individuals or doing business

with companies, person-to-person (P2P) and B2C digital
payments are the new ‘norm’ for Gen Z. When asked “How
often do you use P2P payment platforms (Venmo, Paypal,
Zelle, etc.) to pay an individual each month?,” 79 percent of
Gen Z reported using at least once per month. Despite their
youth, that means Gen Z is already using P2P payments
more than Millennials (75 percent ) and Gen Xers (69

percent), based on previous industry reports.

Despite their youth, that means Gen Z is already
using P2P payments more than Millennials (75
percent) and Gen Xers (69 percent), based on previous
industry reports.

In fact, nearly half of Gen Z respondents (47 percent)
reported that they use these services 1-5 times a month
and there is also a very large percentage (32 percent) of Gen
Z using more than 6+ times per month! This is in line with

a recent Accenture survey that found 68 percent of Gen Z

consumers are interested in instant P2P payments — more

than any other age group.

While services like Venmo have become popular for their
convenience, perhaps more interesting is the fact that Gen Z

is ditching credit cards and cash for digital wallets.

Q1 How often do you use P2P payment platforms (Venmo,

Paypal, Zelle, etc.) to pay an individual each month?
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When asked “How often do you use mobile payments

or digital wallets (ApplePay, Google Pay, PayPal) when
purchasing a product each month?,” nearly half of
respondents (46 percent) reported that they use digital
wallets 1-5 times a month, while 13 percent are using them

6-10 times a month.

Percentage of people who use P2P payment platforms to pay an individual at least one
time each month

GENERATION Z

MILLENIALS*

GENERATION X*

Source: Zelle
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https://www.emarketer.com/content/if-a-bank-s-involved-older-consumers-will-try-p2p-payments
https://www.emarketer.com/content/if-a-bank-s-involved-older-consumers-will-try-p2p-payments
https://www.emarketer.com/content/if-a-bank-s-involved-older-consumers-will-try-p2p-payments

Number of times Gen Z
has paid with a check in
the last 6 months

27%

4-6 1-3 NONE

Gen Z is further ahead of the digital
curve than their slightly older peers.
Previous research has found that 20
percent of millennials have not used a

paper check in their life.

While 27 percent reported that they
have used a check 1-3 times in the last
six months, it's important to note that
the paper check is a required form of
payment for many universities during

back to school season.

Gen Z considerations
for choosing payment

platforms

Q2 How often do you use mobile payments or digital wallets
(ApplePay, Google Pay, PayPal) when purchasing a product

each month?
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Only 30 percent of Gen Z respondents reported that they
never use digital wallets to purchase a product. These
findings coincide with a recent study from Javelin Strategies
that found 51 percent of Gen Z members do not plan to
apply for a credit card. The same study also found that only

18 percent of Gen Z prefers cash to make payments.

What's a check?

While the use of paper checks continues to see an
incremental decline, 51 percent of B2B transactions —
which double consumer payment volume at $13 Trillion
annually — are still paid for by check. Taking a look at our
Gen Z respondents, it's safe to say that this decline may
be heading towards a precipitous drop off to extinction,
especially as members of Gen Z assimilate into the

workforce.

When asked “In the last six months, how many times have
you used a paper check to pay for something?,” the majority
of respondents (33 percent) reported that they have not
used a paper check in the last six months. Most surprisingly,
30 percent of respondents reported that they have never

used a paper check in their life!

Security is top of mind for Gen Z

One might expect a generation that has everything at their
fingertips to value speed over anything else when it comes to
sending and receiving money, but actually, Gen Z has security
top of mind. When asked to rank the importance of Speed,
User Experience (UX), Security, and Fees as they pertain to the
payments platforms they use, nearly half chose Security as
the most important feature. Fees came in second, followed by
Speed and UX.

€ AQNLS SINIWAVd TVL1I9Id ANV Z NID | 1SNY11119


https://www.javelinstrategy.com/coverage-area/technologies-influencing-generation-z-payments-adoption
https://www.google.com/search?q=Source%3A+2016+AFP+Electronic+Payments+Survey.&oq=Source%3A+2016+AFP+Electronic+Payments+Survey.&aqs=chrome..69i57j69i58.405j0j1&sourceid=chrome&ie=UTF-8
https://blog.flexcutech.com/blog/do-millenials-pay-their-bills-the-case-for-mobile-and-internet-banking-integration

Gen Z loves digital payment/banking, but they're
still weary of Fintechs when it comes to their data

Gen Z is clearly happy using new digital payment and
banking options rather than staying with the longstanding
traditional providers. However, that doesn’t mean they
necessarily trust newer Fintech solutions more with
protecting their financial data. When we asked respondents
whether they were more concerned about the occurrence
of fraud when using payments or banking solutions from
traditional providers or next generation Fintech providers,

60 percent said they are equally concerned about both.

Gen Z concern about
occurrence fraud when
using Fintech vs
traditional providers

Traditional providers

Fintech providers

Same level for both

However, 24 percent of Gen Z noted they were more
concerned with the occurrence of fraud while using
payment or banking services from Fintech providers versus
16 percent who said they were more concerned with the

occurrence of fraud while using the same services from Q6 Are you more concerned about the occurrence of

traditional providers. fraud when using payments or banking solutions from

tradition providers (Bank of America, Capital One, Visa,
When it comes to brands, Gen Z values options and etc.), or next generation fintech providers (Venmo,
transparency PayPal, Square, etc.)

When asked “Would you continue to do business with a
company if your financial data was breached?,” nearly 60
percent of respondents reported that it depends on how
the affected company responds to the situation, while
33 percent reported that they would drop the company.
Growing up in a time where hacks and breaches have
become commonplace, these results could be a sign that -

Gen Z understands the reality of these threats in the digital [REDILCNAY AL SIS
PROVIDERS PROVIDERS CONCERN FOR...
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trusting with their data responds to them.

We also asked respondents if they would be more likely to
do business with a company that offered flexible payment
options. The answer was almost a resounding “Yes” (76

percent).

Gen Z expectations of fast payments carry over
to work

Gen Z likes the automated ability of digital payments, so it's
not a huge surprise that the majority of respondents (>50
percent) reported that they currently receive payment from

their employer via direct deposit (ACH).
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About Billtrust

Q9 If you're currently, employed, how do you receive
payments for your work?

This follows findings that during the fourth quarter of
2018, ACH Network volume saw more growth than it has in
the last decade, including an 11.5 percent increase in B2B
payments, according to the National Automated Clearing
House Association (NACHA).

There is also a growing number of Gen Z (around 10 percent)
that report their employer is paying them via digital

payment services such as Paypal and Square.

Gen Z has grown up with unprecedented access to
technology and innovation; access that has shaped their
expectations on the products and services they interact
with. However, while this generation clearly values things
like convenience and speed, they aren't necessarily
willing to compromise more practical matters such as
security and transparency. As companies continue to
innovate in the payments space, they would do well

to take this enormously influential generation’s values
and behaviors into consideration. Doing so now will pay

dividends in the future.

As the leading provider of order-to-cash solutions, Billtrust has always focused on making it easier for

companies to get paid. Through consistent evolution and iteration, our integrated, cloud-based AR platform

drives customer efficiencies, grows revenue and increases profitability for businesses across several industries.

With more than 18 years’ experience and expertise — and a culture dedicated to our customers — we help

businesses implement AR best practices, resulting in greater operational efficiency, accelerated cash flow and

most importantly, happier customers.

O billtrust

1009 Lenox Dr #101, Lawrence Township, NJ 08648 | 1-888-580-2455 |
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https://www.nacha.org/news/robust-ach-network-growth-continues-fourth-quarter-same-day-ach-volume-marks-milestone-0

